

https://www-static.bouldercolorado.gov/docs/COVID-19_Business_Impact_Follow_Up_Survey_Findings_Nov_2020-1-202012091142.pdf?_ga=2.147950899.546590519.1607440838-258296157.1581348359
https://www-static.bouldercolorado.gov/docs/COVID-19_Business_Impact_Follow_Up_Survey_Findings_Nov_2020-1-202012091142.pdf?_ga=2.147950899.546590519.1607440838-258296157.1581348359




































https://www.bvsd.org/parents-students/academics/covid-19-reintroduction






mailto:BowdenY@BoulderColorado.gov
https://www.co-labs.org/post/what-will-be-normal-this-fall-covid-19-impacts-survey
https://www.co-labs.org/post/what-will-be-normal-this-fall-covid-19-impacts-survey
https://www.brookings.edu/blog/up-front/2020/04/06/telecommuting-will-likely-continue-long-after-the-pandemic/
https://hbswk.hbs.edu/item/how-much-will-remote-work-continue-after-the-pandemic
https://hbswk.hbs.edu/item/how-much-will-remote-work-continue-after-the-pandemic
https://www.weforum.org/agenda/2020/04/coronavirus-education-global-covid19-online-digital-learning/
https://www.weforum.org/agenda/2020/04/coronavirus-education-global-covid19-online-digital-learning/




Attachment A - Community Vitality Strategic Plan

Community Vitality

2020 — 2022 Strategic Plan

Objective 2.2: Enhance investment and partnerships in projects that improve the look
and feel of centers of economic activity, including, but not limited to, public art, creative
lighting, wayfinding, and other infrastructure that contributes to positive environmental
design.

Objective 2.3: Contribute to the success of inclusive signature special events that
enhance the cultural opportunities within special managed districts through shared
coordination, partnering on communications, and proactive contact with event organizers.

Objective 2.4: Partner with other city departments and external stakeholders to test
solutions to the challenges of curbside management and enhanced regional transit
service.

Strategic Goal #3: Pursuit of Vitalit

Definition: To facilitate a diverse and dynamic economy where residents, the
University and businesses grow and succeed together through strategic partnerships
(internal and external), policies, and programs. To support an environment for innovation
and cultivating a skilled and diverse workforce through sponsorships, outreach, research,
education, and planning in advancement of financial security, economic opportunity, and
social mobility for all.

Objective 3.1: Revamp and enhance existing business programs and sponsorships to
better support goals of financial security, economic opportunity, and social mobility for all.
Including leading the direct support of targeted business (i.e. women, minority-owned,
etc.) through grants, technical assistance, and access to affordable commercial space.

Objective 3.2: Serve as primary point of contact for prospective and existing businesses
in key sectors, the University and School District, top-tier employers, and/or targeted
businesses to assist in problem-solving.

Objective 3.3: Create and advance a city-wide retail strategy that prioritizes retention
and promotes inclusive goods and affordability through recruitment, policies, and other
new programs (including piloting affordable commercial activities).

Objective 3.4: Cultivate partnerships to strategically strengthen opportunities for
redevelopment and revitalization in alignment with city goals and desired community
outcomes.

Objective 3.5: Assisting in the tracking of key economic indicators and serve as a
conduit for producing proactive information to assist in community response to important
trends including aligned projects with EV partners and the University of Colorado.
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